TKO GROUP HOLDINGS
FINANCIAL HIGHLIGHTS

Revenue. Profitability. Segment Performance. Global Scale.

REVENUE NET INCOME ADJUSTED EBITDA

$4.735B = $546.2M @ $1.585B
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ECOSYSTEM SCALE
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ONE ECOSYSTEM. MANY REVENUE DRIVERS.

— SPORTS. MEDIA. PARTNERSHIPS. OPERATIONS. —




THE TKO ECOSYSTEM TKO | o

CONNECT.

REAL ESTATE / PROPERTY / VENUE LAYER me———"" | OPERATE

Discover Locations. Explore Facilities. Understand the Physical Footprint.

TKO's physical operating layer includes corporate offices, studios, warehouses,
performance facilities, and venue-linked real estate that supports UFC, WWE,
and IMG activities across multiple countries.

1. 200 FIFTH AVENUE, NEW YORK
COMMERCIAL REAL ESTATE /

E@E CORPORATE OFFICES
TKO corporate office location,
leased. (USA)
2. 10250 CONSTELLATION BOULEVARD, LOS ANGELES ’

START WITH THE

6. 6650 EL CAMINO ROAD, LAS VEGAS
STuDIo FAGILITY WHAT THIS REVEALS
UFC media production center

leased. (Mexico)

PHYSICAL LAYER and studio, owned. (USA)
FACILITY NETWORK
7. 5 LONGWALK ROAD, HAYES, :
COMMERCIAL REAL ESTATE / 7 UXBRIDGE. LONDON See how operating
a CORPORATE OFFICES ‘\,' » st sites are distributed.
Corporate office location, / L 4 i ,W' SPORTS MEDI; PROE)UCT(ON
E lessed. (USA) ’// =7 IMG studios, leased. (UK)
3. 345 ELY AVENUE, ! ATE —\ COUNTRY FOOTPRINT
—— NORWALK, CONNECTICUT ._____.._-—Q ‘ 8. SHANGHAI CENTRE, 1376 WEST Track locations across
al INDUSTRIAL REAL ESTATE / \ ECOSYSTEM | NANJING ROAD, SHANGHAI / the USA, UK, China,
= WAREHOUSING \ SPORTS PERFORMANCE FACILITY / = and Mexico.
WWE warehouse, leased. (USA) \ Property, Venue & COMMERCIAL REAL ESTATE
Facility Network UFC Performance Institute,
. s 4. 677 & 707 WASHINGTON BOULEVARD, STAMFORD \ / 5 ~
Physical assets include m. R AL ERIATE | leased. (China) \ OPERATING SUPPORT
offices, studios, warehouses, MEDIA PRODUCTION FACILITY | Understand how real
o N WWE headquarters, corporate offices, 9. BAHIA DE TODOS LOS tat bl
performance institutes, media production center and studio, SANTOS 157, MEXICO CITY estate enables
and media facilities that leased. (USA) SRS PRI G pergorn:.ance and
i ; Al EST production.
help power operations. 5. 6650 S. TORREY PINES DRIVE, LAS VEGAS T L
SPORTS PERFORMANCE REAL ESTATE / CORE OPERATING BRANDS CONNECTED TO THIS LAYER UFC Performance Institute,

VENUE PATHWAYS

Link facilities to sports,
media, and event

£ e TKO UFC WY MG

Performance Institute, owned. (USA)

w

TKO (USA) « UFC (USA) « WWE (USA) « IMG (USA/UK)

operations.
WHY THE OPERATIONS BASE GLOBAL REACH MEDIA & PERFORMANCE INFRASTRUCTURE VALUE
PROPERTY LAYER Facilities anchor management, Sites across multiple Studios and institutes — Physical assets help connect
MATTERS production, and athlete countries expand support content and _- AA W brands, people,
support. operating presence. athlete development. = and events.

ONE ECOSYSTEM. MANY PHYSICAL LOCATIONS.

* DISCOVER. CONNECT. OPERATE. °



THE TKO ECOSYSTEM
BRAND, SPONSORSHIP & MARKETING PARTNERS TKO | owe

OPERATE.
Discover Partners. Explore Industries. Understand the Commercial Network.

TKO's commercial partner ecosystem spans energy drinks, technology, automotive,
telecoms, food, beverages, financial services, consumer goods, wellness, and fintech

across UFC, WWE, PBR, and TKO.
m . 1. ENERGY & BEVERAGES THORNE 4. WELLNESS & CONSUMER GOODS WHAT THIS REVEALS

START WITH ENERGY DRINKS / BEVERAGES HEALTH / WELLNESS / CONSUMER GOODS

Monster Energy (USA) 2928 | Thorne Suppl ts (USA —
COMMERCIAL Guervo e | eon (US) , @ ) /@ O\ BRAND NETWORK
PARTNERS (‘.’Qé% Cuervo (Mexico) BY, i : Nestie Nestlé (Switzerland ( :‘: ) See which brands
SAZERAC Coca-Cola / Minute Maid (USA) v, LA el wsarad) \ / help power visibility

Sazerac (USA) == and revenue.

INDUSTRY MIX
Understand the

sectors connected
to TKO.

OX) IEH | 2.TECHNOLOGY & DIGITAL . A |\ = 5. FOOD & SNACK BRANDS 7T\
|
\ &
gl
/7T COUNTRY FOOTPRINT
@ | Track partners across
/' the USA, Mexico,
\\77“7/ the exico,
: |
¥

TECHNOLOGY / Al / SOCIAL / FINTECH 9 -0 FOOD / RESTAURANTS / SNACKS |
Polymarket H / k\
f

Meta (USA) | I 3
©  Qovom Bish 8 ECOSYSTEM § }B TR OEN 5
g \ \ y mJm
Polymarket (USA) A Brand, Sponsorship &

Crypto.com(Singapore) k. Marketing Network 48

"
Spaimorsiapa Gogn o 3. DELIVERY, AUTO & TELECOMS Sy \
TKO properties to DOORDASH LOGISTICS / AUTOMOTIVE / TELECOMS . 6. FINANCIAL SERVICES

Singapore, and

5 \ 3 9 B
acabisens. iarkators: verizo;:“ o i JP] Ior;gr(,hase {Js:r::mc / F(I::ANCI(/:JLSTRVICES Switzerland.
brands, and commercial total Ram Trucks (USA) " organ Chase )
growth opportunities. w?regss Verizon / Total Wireless (USA) COMMERCIAL PATHWAYS

Spot sponsorship,
marketing, and
partnership routes.

|
\
i
CORE TKO PROPERTIES ACTIVATING THESE PARTNERSHIPS (
= W - [E=Icd X
9 o o
TKO - UrC - W

(USA) (USA) (USA) (USA)

Commercial reach across live events, content, sponsorships, and fan experiences.

WHY THE / REVENUE GROWTH - -~ @ MUDIENCE REACH i CATEGORY DIVERSITY GLOBAL VISIBILITY
Brand partnerships Sponsors amplify fan Multiple sectors reduce Cross-border partners
COMMERCIAL LAYER llll '.‘ N\

expand monetization. engagement and exposure.
MATTERS

reliance on one market. extend international
relevance.

s ONE ECOSYSTEM. MANY COMMERCIAL CONNECTIONS. &

DISCOVER. CONNECT. OPERATE.




CONNECT.

OPERATIONAL SUPPLY CHAIN & EXPENSE ECOSYSTEM m— P

Discover Suppliers. Explore Industries. Understand the Operating Engine.

THE TKO ECOSYSTEM T | =

TKO's operations are powered by a vast expense-side ecosystem across venues, production,
travel, merchandising, distribution, professional services, facilities, and technology—working
together to deliver world-class events and experiences at global scale.

2. PRODUCTION EXPENSES

MEDIA PRODUCTION / EVENT PRODUCTION

IMG Studios (UK) « TWI / Trans World
1. VENUE COSTS International (USA) + WWE Production (USA)

REAL ESTATE / VENUE OPERATIONS * UFC Production (USA)
START WITH THE Allegiant Stadium (USA) * MetLife Stadium (USA) WHAT THIS REVEALS
OPERATING ENGINE Bethpage Black (USA) * Royal Portrush (UK)

4. MERCHANDISE
: MATERIALS & COSTS Vo
?s; AISA/\{SEIS”CS ‘ MANUFACTURING / RETAIL SUPPLY CHAIN : "\ SUPPLIER NETWORK
On Location (USA) * Aer Lingus (Ireland) .\‘ 'V o /’ Fanatics (USA) » Mattel (USA) » EA Sports (USA) \ | Hderstandiviio hejps.
* FIFA World Cup 2026 Hospitality ! M * Venum (France) * Under Armour / L /  power events.
(USA/Canada/Mexico) * Olympic Winter Project Rock (USA)

Games Milano Cortina 2026 (italy) O PERATI ONAL —
/7= OPERATING COSTS
5. DISTRIBUTOR COSTS S\ ECOSYSTEM ( ) \
LOGISTICS / CONSUMER PRODUCTS /9 Supply Chain & d\° @ 6. PROFESSIONAL SERVICES 3 S /) See where expense

AUDIT / LEGAL / ADVISORY categories connect.
et e s M S Expense Network KPMG LLP (USA) » Deloitte & Touche LLP (USA)
* Pacsun (USA) * Smyths (Ireland) + Boot Barn (USA) '
' . + Cavender's (USA) » Legends (USA) * Endeavor OpCo (USA) * IMG Worldwide LLC (USA)
Operations behind live

i | /47T GLOBAL FOOTPRINT
sports include venues, 7. RENT & FACILITIES @ '

Identify country-linked

production, travel, REAL ESTATE / FACILITIES 8. IT & OVERHEAD business relationships.
> 2 200 Fifth Avenue New York (USA) + Stamford HQ & Studios (USA) TECHNOLOGY / ENTERPRISE SYSTEMS

merchandise, facilities, * UFC Performance Institute Las Vegas (USA) * UFC Performance IBM (USA) * Meta (USA) + Mailman (China)

and service providers. Institute Shanghai (China) « IMG London Studios (UK) * Netfiix (USA) » ESPN (USA) » Paramount (USA) A . BUSINESS PATHWAYS
| Spot partners, services,
OWNED & CORE OPERATING SUBSIDIARIES -\db/, i e
Cc WoIn © PBR zura s
”rc W lh\‘G ON LOCATION  suat mioees Boxmo

UFC (USA) « WWE (USA) + IMG (USA/UK) * On Location (USA)
+ PBR (USA) « Zuffa Boxing (USA/Saudi Arabia JV)

EVENT DELIVERY RISK & RESILIENCE ' COMMERCIAL SCALE INFRASTRUCTURE INSIGHT
WHY THE OPERATIONAL 4 e SRy el RASIS
Global events require Diversified partners | Distribution and Facilities, services, and
ECOSYSTEM MATTERS coordinated suppliers strengthen | s——_ merchandising tech power
and venues. operations. @ @ expand reach. i performance.

ONE ECOSYSTEM. MANY OPERATING LAYERS.
DISCOVER. CONNECT. OPERATE.



THE TKO GROUP HOLDINGS ECOSYSTEM
SPORTS, MEDIA, PARTNERSHIPS & OPERATIONS

Discover Brands. Explore Companies. Understand the Entire Ecosystem.

TKO connects owned sports properties, media rights, live events, o
sponsorships, hospitality, facilities, suppliers, and corporate ?g:?E,D/ g’? &3!&2?3:5%&53
services into one global operating ecosystem. -

UrC | uvrcusn

On Location (USA)

O ON LOCATION

9 BRAND & SPONSORSHIP PARTNERS

MARKETING / COMMERCIAL PARTNERS

I
m MONSTER Monster Energy (USA) ‘—é
00 Meta Meta (USA)

et IBM (USA) ;
LDM DoorDash (USA) \
> DoorbAsh Ram Trucks (USA) A

wircloss

TKO sits at the center @ crypto.com = Cryptocom (Singapore)

W WWE (USA)

G PBR (USA)

ZUFEFA Zuffa Boxing (USA / Saudi Arabia JV) \ emmmmm—— R
WG | ™G (USAUK) S

ESri
Guramount+
®CBS

Overview of the Global
Sports & Entertainment
@ram 010/ | Verizon / Total Wireless (USA) Network

’
’
’

6 MEDIA

DISCOVER.
CONNECT.

R — OPERATE.

MEDIA RIGHTS / BROADCAST / STREAMING

NETFLIX

ECOSYSTEM Sammdpd
| ! @ EA Sports (USA)
‘ Mattel (USA) OPERATING DEPTH
WVE"UH Venum (France) Q Facilities, suppliers,
Walmart: Walmart (USA)
@ Target Target (USA)

Netfix (USA) @ . MULTI-LAYERED NETWORK
ESPN (USA) :. ) From owned brands

P. t+ (USA) N . / to support services.

©8S (USA) —

The CW (USA) GLOBAL FOOTPRINT
DAZN (UK) Companies and facilities
FOX Warion Fox Nation (USA) across multiple
countries.
o CONSUMER & LICENSING / COMMERCIAL ENGINE
MERCHANDISE / GAMING / RETAIL

Media, sponsors,
licensing, and fan

experiences.

Fanatics | Fanatics (USA) il I

and corporate
infrastructure.

U DGO SiS v FINANCIAL HIGHLIGHTS' (Fy 2023)
sports properties, broadcasters, (5) _REAL ESTATE & FACILTIES 0 ? @)  coRPORATE & PROFESSIONAL SERVICES s =
sponsors, venues, hospitality, g 5o o CORPORATE / ADVISORY / SUPPORT
suppliers, and service firms. m 200 Fifth Avenue, New York (USA) EOP?L,EER/A] Ig:gU&;‘OS r? :P :/lévn rctin‘s‘t'lys RY ENDEAVOR Endeavor Group Holdings (USA) $ 47 3 5 B $5 46. 2 M $1 9 8 5B
2 i ENDEAVOR | Endeavor OpCo (USA)
UFLCPI | UFC Performance Institute, Las Vegas (USA) &%  Venue Operators (Global) T S RS UFC REVENUE WWE REVENUE IMG SEGMENT REVENUE
IMG | MG Stodios, Loaden (UK) N Travel Providers (Global) IMG ¢ _( ! S] 502B $1 709B S] 367/B
UFLCPI | UFC Performance Institute, Shanghai (China) Hy  Distributors (Global) TWI i : 2 =
s d KPMG LLP (USA) ECOSYSTEM SCALE
urcPl UFC Performance Institute, Mexico City (Mexico) n FRGGia Frovidety (ona) KPMG .
o Media Sales Agencies (Global) 3 Deloitte & Touche LLP (USA) :zg @ 21 0 @‘ : .0
Ba  Production Suppliers (Globa) Deloitte. - ) : -
1B+ by 500+ 3M+
households live events fans
' Non-GAAP measure. See company filingss for definitions and reconcifiations.
WHY THE TKO OWNED IP AV4 MEDIA SCALE ' ‘ COMMERCIAL POWER N OPERATING PLATFORM
UFC, WWE, PBR, ’ Broadcast and streaming « Sponsors, licensing, I l IB Facilities, suppliers, and
ECOSYSTE M M ATTERS and more drive value. _ v extend global reach. "’l and hospitality grow revenue, | | I o services support execution.

ONE ECOSYSTEM. MANY CONNECTIONS.

. DISCOVER. CONNECT. OPERATE. -




THE TKO ECOSYSTEM
CORPORATE SERVICES, SUPPLIERS & SUBSIDIARIES

Discover Entities. Explore Industries. Understand the Support Network.

DISCOVER.
CONNECT.

A——— OPERATE.

5. AUDIT & ADVISORY FIRMS
AUDIT / PROFESSIONAL SERVICES
KPMG LLP (USA)

Deloitte & Touche LLP (USA)
Independent registered public accounting
firms connected to TKO and

acquired businesses,

TKO's broader ecosystem also includes corporate counterparties, audit and advisory firms,
and unnamed supplier categories across media, distribution, venues, travel, technology,
facilities, and professional services.

WHAT THIS REVEALS

1. ENDEAVOR GROUP HOLDINGS
SPORTS / ENTERTAINMENT /
CORPORATE SERVICES

Endeavor Group Holdings (USA)
Service-fee and transition-services
counterparty.

START WITH
THE SUPPORT LAYER

/@ SUPPORT NETWORK
‘ : () ; See the counterparties
= / and service layers behind

6. MEDIA SALES & DISTRIBUTION

TKO operations.
MEDIA SALES / CONSUMER PRODUCTS /
2. ENDEAVOR OPERATING g i i s
COMPANY / OPCO ia sales agencies (Country not specified) / NAMED VS UNNAMED

CORPORATE OPERATIONS / Distributors (Country not specified)

HOLDING COMPANY

Endeavor Operating Company /
Endeavor OpCo (USA)

Report-referenced supplier categories;

individual firms not named.

Some entities are
disclosed by name;
other supplier groups

Transaction party and
transition-services party.

7. EVENT, TRAVEL & FACILITIES

are disclosed only

Corporate, Suj LIVE-EVENT REAL ESTATE / TRAVEL / by category.
. .1 ' HOSPITALITY
3. IMG WORLDWIDE, LLC Subsidiary Network G ..
= ; ' Venue operators (Country not specified) =ty
SPORTS MARKETING / MEDIA RIGHTS Travel providers (Country not specified) y , \\.‘. COUNTRY FOOTPRINT
IMG Worldwide, LLC (USA) Facilities providers (Country not specified) f \ o
T(ans.aclion party and : Supplier categories supporting venue delivery, J Track entities across
acquired-business connection. travel, and property operations. /' the USA and

Beyond owned sports
properties, TKO relies on
counterparties, advisors, and
supplier categories that help
power operations, reporting,
production, and delivery.

unspecified global
supplier categories.

8. PROFESSIONAL & IT SERVICES
LEGAL / CONSULTING / ACCOUNTING /
TECHNOLOGY
fessi i i -2
ot e B /" 4\ OPERATING PATHWAYS
| Understand how advisory,
y

IT service providers (Country not specified)
supplier, and support

4. TRANS WORLD INTERNATIONAL / TWI
SPORTS MEDIA / PRODUCTION

Trans World International / TWI (USA)
Endeavor subsidiary and

transition-services party.

KEY SUPPORT CONNECTIONS TO TKO

TKO « UFC - W - IMG- PBR

Support categories listed in SG&A and \
corporate overhead; most vendors not named, L

——" relationships connect
(UsA) (USA) (USA)  (USA/UK)  (USA) to TKO.
These entities and supplier categories help support governance,
reporting, operations, media, events, and infrastructure.
WHY THE GOVERNANCE S EVENT DELIVERY EEE  INFRASTRUCTURE _®___ ECOSYSTEM DEPTH
SU PPO RT L AYER Corporate counterparties Suppliers help enable m Facilities and IT services .l\ ® ? The business extends

and auditors support L L production, venues, strengthen day-to-day - S beyond visible brands

MATTERS RN  travel, and distribution. G o@me

oversight and reporting. operations. into support networks.

ONE ECOSYSTEM. MANY SUPPORT CONNECTIONS.

"DISCOVER. CONNECT. OPERATE.
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HOSPITAL FOR

HSS SPECIAL SURGERY

HOSPITAI. PARTNER
OF UrC
A $1.5+ BILLION

GLOBAL FORCE IN COMBAT SPORTS

HSS is the first-ever and Official Hospital Partner
of UFC. Together, we advance athlete health,
performance and recovery—on fight night

and every day.

T =
| | ORTHOPEDIC fe= ON-CALL AT 1\ GLOBAL PERFORMANCE W
EXPERTISE EVERY EVENT 7%/ REACH & RECOVERY a

On-site and on-call

support at UFC
events worldwide

World-class specialists
in musculoskeletal
care

Fighters and fans in
almost every country
in the world

Helping athletes
perform at their best
and recover faster

A 9
;A
s of

GLOBAL HEALTHCARE PARTNERS
EDUCATION & PROFESSIONAL PARTNERS

Hospital Serena del Mar
Colombia e

NFHC New Frontier Health Corp.

3 China Il

The Second Affiliated Hospital
of Zhejiang University

China il

University of Miami
United States ™

| J B8@SS(T American Orthopaedic Saciety
- o for Sports Medicine
Fundacién Santa Fe
de Bogota

Colombia s

‘{I Inner-City Scholarship Fund
United States ™

NiCSF
OMEGA OMeGA

American Academy of United States ™=
Orthopaedic Surgeons

United States =

INTERNEY
ARCHIVE

BUMIN Bumin Hospital AAOS

g NewYork- United States
South Korea (9}

1 Presbyterian =

ONE PARTNER. ONE ECOSYBSTEM. GLOBAL IMPACT.

TECHNOLOGY PARTNERS

UFC REACHES FANS IN

ACROSS 6 CONTINENTS
=Ny -
= L]
190+ 700M+ $15+ ELITE ATHLETES
COUNTRIES FANS BILLION ?S&E;E::
WORLDWIDE | ANNUAL REVENUE® THE GLOBE

*UFC Revenue in 2025 (Source: TKO Group Holdings)

A GLOBAL NETWORK OF PARTNERS DRIVING HEALTH, PERFORMANCE & INNOVATION

AR
¢ o/ ‘ 5 ! C
SPORTS&  HEALTHCARE  EDUCATION&  TECHNOLOGY&  INDUSTRY &
LEAGUES PARTNERS  PROFESSIONAL DIGITAL INNOVATION

PARTNERS PARTNERS PARTNERS
? TRUSTED BY WORLD-CLASS ORGANIZATIONS

. | UFC .QNBPA FIFA | avlem 75

- ¥
SN PELOTON

Y
S\

INDUSTRY PARTNERS

Arthréx ":g

.Boston
LIPOGEMS Scientific
LIPOGEMS
Italy § B

Regenerative medicine
training & education.

INNOVATION & TRAINING

PARTNERS stryker

Salesforce
United States 2=

Epic

nite tos W ME '
United States &) ZIMMER BIOMET (G GLOB‘LJS
Internet Archive

United States ==

Medtronic

enovis.

30+ % GLOBAL CLINICAL ON-SITE & ON-CALL ADVANCING ATHLETE
SPORTS TEAMS & EXPERTISE IN \ %0/ SUPPORT FOR UFC HEALTH, RECOVERY
ORGANIZATIONS ORTHOPEDICS EVENTS & PERFORMANCE

HOW THE WORLD MOVES
IS WHY WE'RE HERE.

BUILT ON TRUST.
—%%‘ DRIVEN BY PURPOSE.
“S DELIVERING IMPACT.

HSS |
\




HSS | OFFICIAL HOSPITAL OF UFC

) UFC generated approximately $1.5 billion in revenue in 2025.

THE HSS ECOSYSTEM

OFFICIAL HOSPITAL OF UFC | GLOBAL SPORTS MEDICINE, EDUCATION & INNOVAATION NETWORK

HSS is the official hospital partner of UFC — a global combat sports organization generating
approximately $1.5 billion annually and reaching athletes, events, and audiences worldwide.

) HSS became UFCs first-ever hospital partner in 2017.

) UFC features athletes and events with global
reach across the world.

Discover organizations. Explore industries. Understand the HSS ecosystem at a glance.

Hospital for Special Surgery is the exclusive Official Hospital of UFC and Official Orthopedic

Consultants of UFC. We connect sports teams, hospitals, universities, technology platforms, 9 GLOBAL HEALTHCARE PARTNERS
medical education partners, and innovation companies through one ecosystem advancing
performance and musculoskeletal health worldwide. “=>  Hospital Serena del Mar (Colombia) s DISCOVER & GROW

@ SPORTS & LEAGUE PARTNERS {""5 Fundacién Santa Fe de Bogota (Colombia) mem
[\

ch UFC (United States) ™= v BUMIN Bumin Hospital (South Korea) :.: Q Discover
4 partner

“!l New York Giants (United States) ™5 "’\ /. - / NFHC New Frontier Health Corp. (China) il % organizations

HSS

The Second Affiliated Hospital of

@ New York Knicks (United States) ™ . 3
A Y/ Zhejiang University (China) [l

New York Mets (United States) ™=

d p— Explore
M Releton (United States) ™= Newlorkk: NewYork-Presbyterian (United States) == QHH healthcare and

ﬁ PELOTON  Peloton (Uniteled) ™1 | [ E C O SYST E M -] Presbyteria _/ byt
FIFA FIFA (Switzerland) \ Y V|

Sports « Healthcare « 4  "’

k W Education « Technology 4 Understand
0 EDUCATION & PROFESSIONAL PARTNERS 2N ‘ \./\ Stl"YkEl" Stryker (United States) ™7 @ global
lj (L)\I\b R\bm University of Miami (United States) ™3 — = ; s W= Smith+Nephew Smith+Nephew (United Kingdom) £% connections
n ICSF Inner-City Scholarship Fund (United States) ™ o TECHNOLOGY & DIGITAL WORKFLOWS l,- ZIMMER BIOMET ~ Zimmer Biomet (United States) ™3
Unlock
AAOS American Academy of Orthopaedic Surgeons @ Salesforce (United States) =1 Medtronic  Medtronic (Ireland) | i T% education and
. (United States) == ; 3
Performance, recovery, A — _ , Ao tiiladiS - innovation
and trust start here Y a@SSIN  American Orthopaedic Society for m Epic (United States) & Al"thl’é)(% R rie-stuten) pathways
: Sports Medicine (United States) Il INTERNET . P - Bosto! Boston Scientific (United States) ==
Every connection in the HSS m arcmive  Internet Archive (United States) Scientific ==
ecosystem drives better OMEGA  OMeGA (United States) == &
outcomes for athletes LIPOGEMS" LIPOGEMS (italy) I il
and patients.
OFFICIAL HOSPITAL OF #1 IN ORTHOPEDICS 200,000+ PATIENTS 40,000+ ORTHOPEDIC GLOBAL COLLABORATION
30+ ORGANIZATIONS World-leading ANNUALLY SURGERIES NETWORK
Trusted across teams, musculoskeletal Specialized orthopedic e Deep clinical expertise Sports, hospitals, education,
schools, and sports care. and rheumatologic care. and volume. and technology connected.

properties.




WHY DISCOVERABILITY MATTERS ACROSS THE BUSINESS 75 oer acent st

DISCOVER. CONNECT. OPERATE.

WHAT THIS HELPS A COMPANY DO

How being discoverable through proof, relationships, @handles, and ecosystem visibility creates value for every department.

€ MARKETING @ OPERATIONS

From attention-led marketing Show how the company
to evudence led visibility. actually delivers.

Found through proof of work,

not only brand messaging
Projects, clients, partners,
sponsors, and suppliers

increase visibility

Stronger stories built on

real work and real relationships
More discovery through mentions,
proof pages, and ecosystem maps

€ SALES

informed buyer
conversations.
Buyers can find  the company

even without knowing its name first
Discovery can start from a known
brand, project, industry, or problem
Proof-of-work pages act as
credibility assets

Relationships, mentions, and
@handles create more paths

back to the company

Creates warmer, more

BUSINESS
DISCOVERABILITY

Proof. Relationships.

@Handles.
Ecosystem Visibility.

© CEo

market position.

A strategic advantage for

Makes the company easier to
understand in the market

Positions the company inside a
wider ecosystem, not in isolation
Shows buyers, partners, and investors
how the company creates value
Makes hidden business relationships
visible and strengthens trust

Makes delivery capab:llty visible
Shows suppliers, partners,
service providers, and project roles

Helps buyers understand how the
company operates before the
first meeting

Links completed work to people,
locations, systems, and relationships

@ FINANCE

Turns visibility into
commercial value.

* More qualified inbound opportunities
o Better justification for marketing

and sales spend

¢ Completed work becomes a
reusable discovery asset

* Proof and verification reduce
trust friction

7

Be found beyond
its company name

Build trust through
proof and context

Show how it fits in
a bigger business
ecosystem

Turn relationships
into discovery
pathways

Make the business
easier to understand
and evaluate

68+

Items in Review

342+

Business Relationships
and Growing

342+

Proof-of-Work Pages
and Growing

——o ONE PLATFORM. MANY BUSINESS CONNECTIONS. «—

DISCOVER. CONNECT. OPERATE.

@ 171+
Company Profiles

and Growing




BUSINESS ECOSYSTEM DISCOVERY PLATFORM /3. GET AGENT FIRST

DISCOVER COMPANIES THROUGH PROOF, RELATIONSHIPS & ECOSYSTEMS |/ - oiscouen. comneer.openaTe.

A relationship-led business discovery platform that helps buyers uncover companies
through visible evidence, connected businesses, and clickable @handles.

HOW USERS USE IT 1. COMPANY PROFILES
a Detailed pages for

4. PROOF OF WORK WHAT THIS PLATFORM HELPS YOU DO

Validate claims through T
& 1. Start with cick haibrass: visible project Q \  Find companies through
: one company evidence. ] / real business evidence
2. Follow the 2. @HANDLE LINKS | 5. ECOSYSTEM MAPS /2 o\ Discover hidden suppli
! . 0e0 ippliers,
E @handles @ Every company 0—0 ECOSYSTE M —o Explore the wider '-‘/, partpjrs, and service
' < has a unique \ network around .~  providers
% 3. Review proof clickable identity. D I s c ov E RY acompany. =N
: Qo work l\  Proof. Relationships. El \ Move beyond a simple
: \ ) @Hand'es Ecosystem . "\.\ / directory model
%O 4. Open the 00o 3. RELATIONSHIPS N » \. 6. SEARCH & DISCOVERY RS
ecosystem map d@R)  See client, supplier, C— Q Search by company, @handle, 705\
- partner, sponsor, and service, location, problem, ( @ \ Underst.a\nd how -
e Q 5. Discover more technology links. or proof. \_g / companies are connect
companies 3
/ \
[ \ Build trust through proof
E le: A buyer starts with @ApexSolar, \ | o i
St Gy, Over 171 Over 342 | BN Over 342 68 () it
opens the proof page, and discovers Company Profiles Business Relationships = @ Proof-of-Work Pages Items in Review N
@GreenBuildAfrica, @MzansilLogistics, and growing and growing and growing currently in review

and @UbuntuTechSystems.

o X N Py
1. BETTER DISCOVERABILITY 2. TRUST THROUGH EVIDENCE ‘ ° © ° 3. HIDDEN NETWORK VISIBILITY 4. FASTER BUSINESS UNDERSTANDING
Companies can be found Proof pages and verification d B Startwithavisible brand Q Profiles, mentions, proof, and
through work, relationships, help buyers assess \ and uncover connected ecosystem maps help users see

and context — not just by name. credibility. | businesses behind it. the bigger picture quickly.
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- ONE PLATFORM. MANY BUSINESS CONNECTIONS. -

DISCOVER. CONNECT. OPERATE.
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